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ITF – AGROFOOD 2009

10 – 14 November 2009
DEBATE
Topic:   
                FROM RAW MATERIAL TO BRAND  – how to create successful 
MACEDONIAN brands
Place: 

Congress Center / Skopje Fair 
Time: 

12.00 – 15.00 

Short description:
The brands create loyalty among customers and we are witnesses of that on daily basics. The situation in our country, unfortunately, is slightly different and our consumers continually are “falling in love with the foreign brands”. 
The Government is constantly trying to change this kind of perception of our customers through various campaigns, but very few consider that any of these actions have yielded with significant results because they believe that is ineffective to suggest someone to buy a product which they don’t like.  

Although Macedonia produces a huge number of consumer goods which are considered to be products with very high quality, yet they are not adequately launched and known on the domestic and foreign markets as Macedonian brands. The reasons for the unawareness of our own products as Macedonian brands are many and diverse - unsuitable price, poor packaging, lack of promotion, uninformed consumers and markets or something else?!

The purpose of this debate is to share some experiences, knowledge, policies and methods, as well as to help our manufacturers to gather more useful information that could contribute them when they will make brands out of their products.

What is needed to be changed in our companies and in their marketing departments? 
What are the strategies of our government towards the encouragement of creating and building Macedonian brands out of Macedonian products?

 
These are just a small part of the issues that will be debated at this event. 

Moderator:
Mijalche Santa, M.Sc. Faculty of Economics, UKIM Skopje(H)
Participants

1. Representative of the Government of RM (N)  

2. Marketing professor, University American College, Skopje (N)
3. Representative of Marketing agency PRISTOP, Ljubljana(H)
4. Representative of marketing agency, Market Vision , Skopje
5. Representative of SKOPSKO, Skopje
6. Representative of ZLATEN DAB, Prilep
7. Representative of Macedonian exporters
Target audience 

1. Marketing &Brand managers from the companies 

2. Managers  from the companies for the distribution
3. Retail companies
4. Marketing Agencies 

5. Media

AGENDA
12:00 – 12:10
Welcome speech – Representative of the Government of RM

12:10 – 12:30
Introduction of the moderator

12:30 – 14:00
Speakers (10 min. each)
14:00 – 15:00
Debate

